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Introduction:

India is a country of villages. About three-
fourth of India’s population are living in rural
areas out of which 75% of the labour force is
still eaming its livelihood from agriculture and
its allied activities. Land being limited is unable
0 absorb the labour force ip agriculture.

Therefore, there s 4 need to develop rural

industries to solye rural unemployment and

Pment of the natjon as

o €4p betwee
disparitje should N rural urbap

of living of he tzrljsened- The standarg

NCreased repr Pcople should be
e Eneurship
Provides PN rurg) ge
i 4 Wwer to ¢ abe Ctor
1dian rypy e IVE probleme

problems of pmen}‘.\

n

1T Qv
MLA\N‘“ Vim

backwardness of Indian ¢
industrialisation s Viewed
means of accelerating the ProCaY
development. Government of lngy -
continuously assigning nCreasing
and support for the promotion and ;
rural entrepreneurship.
Meaning:
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Rural entrepreneurs are thos !
Out entrepreneurial activities by &
industrial and business units in k"
of the economy. In other ‘“‘“h\
industrial and business units ¥
refers to rural entrepreneuﬁh“’f‘
words, rural entrepfe“e_ursh_!f
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R“”,é‘“s in rural arcas generally associated
\,,-g.tﬂ“““m.‘, qulture and allied activities to
(ith “?“‘L According to KVIC (Khadi and
. ~‘|rl:{tlustr) Commission), “village
villag® s Rural industry means any industry
adustries ¢ ral arcas, population of which does
ocated "‘; 10,000 or such other figure which
aot c\t‘tf .‘m.gm‘ds or renders any services
prndux‘tsli“ hout use of power and in which the
with oi “it'il investment pet head of an artisan
ﬁ\cad ::T;kd does not exceed a thousand
or

industries and
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;:?I;AL INDUSTRIES IN INDIAN
FCONOMY

The Ministry of Agro and Rural !ndustrigs
MoARD India was‘estabhshed in
§¢p1¢mb€ﬂ 2001 with the aim to develop the
Ryral Industries in the lndvlap ‘Ec.onomy. The
main objectives of this m.matlve were to
.meliorate the supply chain management,
upgrade skills. introduce 1nnovative
‘sc.hnologies and expand markets of the
;’mrcpreneurs and artisans. A wide range of
nrograms, schemes, projects and policies have
heen formulated to carry out various activities
0 the rural sector in India. Also, the
Government of India has also ensured
emplovment generation program in the rural
regions under Rural Employment Generation
Program (REGP) and the Prime Minister’s
Pozgar Yojana (PMRY) in association with of
vlate Governments, Reserve Bank of India
(RBI) and other banks.

I. Rubber Business in India

Rubber is one of the significant
~mmercial crops in India. Rubber Industry in
nd AC s H N

ia has accounted for a production of 6.49

}
¥

1ons for the year 2006. Places in India
e rubber is cultivated include arcas of

“UFonkan and Malabar Coast in
S and in some arcas of Tannl Nadu,
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2. Fisheries In Rurat India
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Poultry Business in India

)
Poultry Business 1« one of 1

. the mawr
contributors to the Zrowing cconomy of r

and semi-urban India India has witnessed &
remarkable growth in the cpg and poultry meas
industry in the recent penod. States of Andhra
Pradesh, Karnataka, Kerala and Tamil Nadu
contribute to around 45 percent of the towa
egg production in India whereas the casiern
and central parts of India contribute to around
20 percent of the same. India 1s the <
largest poultry producer all over the worid

4. Tobacco Business in India

a

[ndia is one of the most predom inan:
producers as well as consumers of tobaceo =
India. It ranks third in terms of tobacco
production around the world. Tobacco leav o
are highly exported in the overseas countmes
which has accounted for a 99 percent increase
in the revenue from exports.

S. Jute Business in India

Jute is one of the most prime products
terms of exporting to the overseas natons and
it brings in maximum foreign exchange
carnings. The delta of the nver Ganges in West
Bengal is perfect tor jute cultivation. A wide
range of gunny bags, shopping bags.
handicratts, carpets, and many more other
items are made from Jute

6. Horticulture Business in India

India has a diverse sorband K
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Tata Motors, India’s biggest autzf;
Company by revenues, plans ;Z:;gsgfon
€Xpand its network w‘lthla.n .
markets. The company is aiming
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TYPES OF RURAL INDUSTRIES

Al the village industries come under the
following broad categories.
I Agro Based Industries: ike sugar
mdustries, jaggery, oil processing from oil
%Mh.fmn}uiu.m.diuypnm
ek
1. Forest Based Industries: like wood
products, bamboo products, honey, corr industry,
making cating plates from leaves.
1. Mineral based industry: like stone
crushing, cement industnies, red oxide making,
wall coating powders ctc.
4. Textile Industry: like spinning
weaving, colouring, bleaching.
§. Engincering and Services: like
agnculture equipments, tractors and pumpsets
repars ok,

M TR et B
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m.\,mif*'; qvailable raw misterials and labour
N ia‘i‘?:’-,n 4re sOME of the important role
i ,;si«;ﬁ*"u:;i ndustries play in ameliotating the
" " conditions of the rural people
mw-?r;’m and the country in general.
| proper utilization  of Jocal
ex: Rural industries help in the proper
e atioh of local resources like raw materials
d"""’lmm for productive purposes and
and ';: \ductivity. They can also mobilise
f::ﬂga{ingﬂ which help in increase of rural
funds
;. Employment generation: Rural
ipdustries create large-scale employmem
portunities for the rural people. The basic
oroble of large-scale unemployment and
inderemployment of rural India can be
ffectively tackled through

sz\l’s&ﬂﬂlllﬂ(lﬁﬂ
1, Prevents rural exodus: Lack of
Lployment opportunities, heavy population
pressure and poverty forced the rural people
move to urban areas for livelihood. It creates
ral urban imbalance. Under these
Creumstances, rural industries help in reducing
dipartties in income between rural and urban
people and acts as a potential source of gainful
cmplovment. This prevents rural people 10
Tigrate o urban arcas.

LA TS

rural

4. Fosters economic development:
ural industrialization fosters cconomic
“sclopment of rural arcas. This curhs rural
" migration on the one hand and reduces
POportionae prowth of towns and CHICS,
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S hesmben fomantt N | 32 50) | s (4250) -
; b g g vloe 08 12 |
& Redwdgobomdonts | gy57) 28.5) (42.86) |
12 12 10
¢ (e oS s29) B 1 Y I——————
[ 08 13 .,
BB Msmssbambmns wets oo fuos) | s ) I
08 10 04 4,
| Sy et (36.36) (45.45) ) | (1818) , f
s R 07 T e e
v |S—— [ma  fuse B —
5 Pigsn g by el | 08 10 00
“ 3 ] (33.30) (66.67) 3000_\ |
el SRl o Moo ——
% s 0 00 1 :
ju - 0o |
. . 08 06 01 R
e B Y S |
" . at 09 ot T —1
i hrerer—~SolN I T L S | Y . e |
. Tos 19 0 S
- [posy _lou® JE TR — L

hevarm—— prosseap—— the percentages
» source: Field Survey
rv: ranure of posmpariior taved t the samphe rural industrial units under study sy presented in Lable 3. It reveals that 112 (35 per cent) units are facing heavy cof
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Source: Field Survey

NG e Uategraiy Nature af sampetition praduct m—
‘ i Heavy campatiitan | Moderate campetitt Law snmpativ
4 a Tty Baeedd ity " 1 10 " e
} ¢ (ELEL)] {(44.74) ) (16,42) (om ’
] P haved vty " 0 10 A0
- (30.00) {28 00) (2% 00) (100
* | Nemecal Davest wiits R on 1 1 X eaele sl
i : {10.21) (34.62) (48,15 (100) ' v‘.;
4 oather anid Roatwed: uvite " \" op A .
{ {87 50) (27.50) (15.00) (100) LS =
s Pt s 12 o 09 m (et 4
| ARTO Baved unita (42,40) (28,00 (12,14) (100)
® FRpmee! . w0 1N 09 14
{ | TAREee g Baved vits (9.41) (4.12) (26.47) (100)
- | . on 12 i} A
Pl R EUTT mooo . |wpean | oo
N 02 1" 00 21
: | SoRirg meterl weis (9.09) (50.00) (40.91) (100)
? | ¥ ) (N o 0n 1%
: § nmm:u ki (26.07) (33.33) (20.00) {100) 4 ot
. o8 on 02 15 >
{12 ] Pt et rbber unts (a.a) aan  Laan | (100) ]
| N i\ 00 14
(11| e bewrdunte (8. 2) L) |00 (100) | v
12 | Pranteng vty ag or ot v 't:‘. -—‘a,
SR R (23.08) | (sams) (23.08) ] (100) A7 "5 -
. ) T oa 04 03 11 PO o
bl Rt (26.36) pose)  Lpran | (100) ] T i
Yot n 128 83 320 ’
MR B (35.00) (39.06) (25.94) (100)
Nodp: SEOres it DATONIRANE redresent the parventages
Source: Field Survey
CIRPOYWRD DONRKT sakes in Hferant types of markets by the rural industrial units are exposed In table 4. It divulges that 96 (30 per cent) rural units are selling
ek s I oa! martet, 118 (38 28 per cent) in regional markets, 65 (20,31 per cent) in national market and only 43 (13.44 per cent) in international markets.
The ATl DT UMY Tanted Mighest with 11 (28,95 per cent) and the Engineering based units lowest with 3 (8.82 per cent) under units selling in local markets.
Tae teneiie Dased LS 7ank Mighest with 19 (27,68 par cent) and the Building material units lowest with 2 (9.09 per cent) under units selling their products regional.
The leafher anel Rodwear UnRs ranks highest with 1S (37.50 per cent) and chemical based Industrial units lowest with 2 (8.33 per cent) uhdertmits selling In. -
~atene’ maret. The engineering based Lnits rank highest with 8 (23,53 per cent) and textile based units lowest with 2 (5.26 per cent) under units selling their
NUVGCT Prmational el
TABLE &: CATEGORY - WISE AREA SALES OF SAMPLE UNITS IN SPSR NELLORE DISTRICT 4
| . . Area wise Sales AP
| S Category Local Reglonal | National | International Lt 3 4T
11 19 06 02 38 . o e
h st (28.95) | (50.00) | (15.79) | (5.26) (100) i -
- { 08 16 06 10 40 . :
- 1 Forest based unis (20.00) | (40.00) | (15.00) | (25.00) (100
| 0?7 11 0s 03 26
3 ineral based units
j (26.92) | (42.31) | (19.23) [ (11.54) (100)
] 09 16 15 00 40
N eather and footwear units
' L e~ (22.50) | (40.00) | (37.50) | (0.00) (100)
| 07 07 10 04 28
3 Food
> 1 and-agro based unis (25.00) | (25.00) | (35.71) | (14.29) (100
N | . 03 13 10 08 34
. . D Gt (882) | (38.24) | (29.41) | (23.53) (100) TS
f . 07 13 02 02 24 T
- i ndlm
| Koo i alunits |50 47) | (s4.47) | (8.33) (8.33) (100)
! . 10 02 05 0S 22
s {
| Soiiiing rnateril uriks @s.as) | (9.09) | (2273) | (22.73) (100)
{ N ) 06 0s 02 02 15
3 | Searentiuna (40.00) | (33.33) | (1333) | (1333) (100)
! 07 0S 00 03 15
10 | Plastic rubber units
. | - 46.67) | (33.33) | (0.00) | (20.00) (100)
J 1 03 00 00 14
1 i board units
| Paper (78.57) | (21.43) | (0.00) | (0.00) (100)
i 04 02 04 03 13
12 Printing units
v (30.77) | (15.38) (30.77) (23.08) (100)
R 06 04 00 01 1
1 Misceflaneous units
> (54.55) | (36.36) | (0.00) (9.09) (100)
96 116 65 43
Total
(30.00) | (36.25) | (2031) | (13.44) w0
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W the category-wise sales promotion methods adopted by rural ndustriss  Selors St
Jnits Newspapers, an offy contribution of food and agro based industries of 10 71 i cartt, T4 T gt vt of s g
industries r . Electronics based units have very good performanee of 3333 gar cent o sl e 1. g . (Bt
pased 16.67 per cent, leather and footwear units 7.50 per cent. Buildirg matesial sty

Next portion accuples 47 units of wallpapers, while 3 greasy contribution af + gamgnTu" Tt gor v et et

23.08 per cent.

zz.mp«mdhﬂhermdlmm, 12 50 per cent of forest based, 11 54 gwr

,nda‘mbmd,m.sapercemdchemm!basedandu 473 per cent of pager board units Naxt ghace it ore
per ent of forest based. 1057 ger cor?

umafmmrmcbau'd, 10 per cent of food and agro based, 17.50

and  gigantic portion of mineral based units with 26 92 per cent Safes promotion methods sdopted iy ral AdusTE
these ufits contribution of 21.43 per cent of food and agro basec, 71,05 per cent of tevtile hased, 25 ger comt of Pt
pdnmm.dmmofsonp«cmmobsem.mm;mmmdm"”""""‘” -
{aneous units; remaining industrial categories are below 20 per cent. WMWC"’“"'"’""’M T

e §

senommrtiiog o a9

ooy o e = e acandics
R il
o e

T 55 v
,naw»#ﬂ’v?"-"""
ittt of T o

AN

chemical Mﬁde!% based andp‘zstkmdmbberbasedhdm
TMS:UWM-WMWW@WMWWWW B
WJM Toead
$.No | Industrial Category 3 3 [3 W
o8 | 06 04 4 2 o " ’m'
1 Textile based units 08 (21.05) | | (0. { 5.2 i
0 06 | ! -
2 Forest based units ‘125‘00) (15.00) | {0.00) | (12.50) | (17 50) -~ =
03 e Te v ® BTy
3 Mineral based units (11.54) 7.69) (23.08) | (11.54) | (26 az) | (0:00) 1;5;,_,4\ l,;el ;‘ i
| | 09 o o= L 1 " .
4 Leather and footwear units (7.50) :?2‘50) E ?:_00) | 22.50) | (10 goy | (zz.so) | (12.50) 12.50) ;ﬂ'
‘ 03 o6 (o6 (02 | fos | | o
=S Food and agro based units (10.71) 21.43) | 21.43) | 714 | 714 | 0;35‘. ausz ﬁ.‘«-ﬂ ;
a0 | 14 |
A Engineering based units ?154.71) :,154,71) (0.00) { (a1.18) | (8.32) (a.aa) 5.38) 1471 200
T = - o0 a = = as @z
7 Chemical based industrial units | ;¢ g) (0.00) | (1250) | (20.83) | azs0) | @33) (e | 833 _Ifm
02 0z 08 0z | a6 ‘ au ag az =
8 Building material units (9.09) 9.09) | (36.36) (a.09) | @727 | (@om (a.ca) aga) 100)
05 G o4 w 0o @ = = =
9 | Electronics units (3333) | (000) | (2667 | @00 | (000 | @om | (zmom  (Zoom 00
00 Q2 as ao I az | aF = o =
10 Plastic and rubber units (0.00) (1333) | (33.33) (0.qo) l (13.33) | (20.00) (zo.08) | (G.08) 100
a3 00 a0 | a3 | as | | aa | & =
11 Paper board units (21.43) (©.00) | (0.00) (21.43) | @s7n) | @om com | (4  (10m
’ ' . 03 04 03 ac | ax | @z P o =
12 | Printing units (23.08) | (30.77) | (23.08) | (@.00) | (7ex | (1538) (@om _(00m) (100
03 00 Qg ac | ag | Q& o o o d
13 Miscellaneous units 27.27) ©00) | (000) | (@.00) | o | @83 (2720 (@09 2
52 40 4 7 a0 = ol
o ri2s) | azso | nze |ees | as7s) | @ | 00w 08 S -

Note: Figuresin'parenthasis Fepresent the percentages
Source: Field Survey
4. Wallpapers, 5. Qutdoor advertising, 6. Banners, 7. Pamphiets and 3. Srochwres.
| units is shown in Table &. It shows that 59 (30.34 per cent) sampie uMts use QOyiiTere CIvess OF e
65 (20.31 per cent) units use jute bags and 44 (13.7% per cent} umits useQther MAENAS T e
nits arelowestscoreuide.OSpercmtusinsndvvvenecavem The naper 20arc amis wimr o
hignest 3846 per cxntana TSGR

covers. The printing based units with the
and mineral based UMt QWS Wil 3.0 s el

1. Newspapers, 2. Television, 3. Electronic Displays,
Use of packing materials by the sample rural industria
product packing, 112 (35 per cent) units are use paper covers,

based units’ score highest 65.38 per cent and miscellaneous ui
nd mineral based units lowest with 26.92 per cent use paper

highest 57.14 per cent 3
based units lowest with 8.33 per cent use jute bags. The Plastic and rubber units with the highest 53.33 per cent
use other material for packing of products.
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TABLE 6 CATHGC -
. t CATEGORY - WISE PACK i
. PN (
% No | Industrist € 10 OF PRODUCTS OF SAMPLL LTS 14 3534 g
e wiegory | - Products reguies pry prererTy 1 g ot
) i ythane Covers | Paper Caers | I Sugs | PPAY Yol
1 Textile based urits [ 1% ? 2 / ”" g /:‘ s
| (34 7] [ ¢ ; )
i / 44,71 16 37 y2/ o
2 ) 4“""' based units :’:’ 1 7 ' 8T -~ o P Powi oty
(1% 90) (42.40) w150 | 50| U0 o
‘3 Minersl based units '1’/ 7 ] R
b%,3%) (76 97 | g9 60 i ‘ oy
: " Lesther and foctwest units o7 7 ,‘ 19 T T .
. e e A 150) | (099 | LK v\ L
Food and agro based units i 5 | % % ”
309 1 (1725) l, gisy AN 4 %
6 Engineering based urits 17 06 | o8 d 4
PR S ——— | (50.99) (1745) 253 42 27) L9
7 Chemical based industrial units o 10 2 » b
’ 3 " it ,%ll’?l_,ﬂ,.,, _%’__?_’1, - ;’;,131..,. PREL Rl
- - . wra Bullding material units 7 7 e
. (45.45) (22.73) (22.73 w0 | 0% ! a—
9 Electronics units 06 % o o ot
oo 0% o9 | U9
10 Plastic and rubber units o0 05 f
I (0.00) (33.33) e
11 Paper board units 0 o a
(21.43) (57.14) l‘—
12 | printi 03 o4 a
nting units (23.08) (30_77! (38.45) (764 19
01 06 04 o i1
13 Miscell )
) B ellaneous units (9.09) (54.55) (3636 .90 (195
Total 99 112 ) 65 “‘ _ 313’5
(30.94) (35.00) | (2031 | (272 L —="
Note: Figures in parenthesis represent the percentages
Source: Field Survey
M“(ﬁpawﬁ)nd'mmwnmﬁwwmw
mmmmlzm”mmﬂ!,ﬂﬁ,ﬁ
it 2353 o =t FE

units are presented in Table 7. It ex
ng, 47 ( 14.69 per cent) current revenue
: the Figres 2 2nc foot 2C

The pricing objectives of the rural industrial
market penetration, 57 units (17.81 per cent) have market skimmi
per cent)-unitrOn-prumd'UOn and 57 (17.81 per cent) on no profit and no Joss objective. The engl
food and agro based units lowest with 7.14 per cent in the objective of market penetration. The Plastic and rubber units which 272
agro based units which are lowest with only 7.14 per cent under the market skimming. The engineering units stand highest W JA2A pe T e e
forest based units with the lowest with 7.50 per cent in the current revenue maximizing category- The printing based units 272 grest W 5385 g B FT -
the lowest with 8.33 per cent under target profit. Of the 42 units which come the category o - r the food 20 257 sacel 0TS "':' g
ts lowest with 5 per cent. chemialbasedumshadhwmtsxspammw:cm s o
condudedﬂ'latd'lemajotﬁvd‘ﬁ\e mmsm_%zmm %3 ;

nt and leather and footwear uni
nd no loss objective. It can be

miscellaneous units
rofita

are highest with 25 per cél
based units the Jowest with 7.14 per centunder nop
base their rising objective Target profit.
TABLE 7: CATEGORY - WISE PRICING METHODS OF SAMPLE UNITS IN SPSR NELLORE DISTRICT
5. Strategy of pricing
~'° [ndustrial Category Market penetra- Market ~ skim- Current revenue maximiz- | Target | Promo- wo oo N To=
tion ming ing profit | tional | loss
! 1 Textile based units 03 10 03 07 o2 05 32
(7.89) (26.32) (7.89) (18.42) (23.68 as.7s 380
j 06 10 03 ‘ G3 rs
|2 | Forest based units (15.00) ° (25.00) (7.50) ' | oo
e 06 06 00
|3 Mineral based units (23.08) (23.08) (0.00)
! . . .
4 Leather and footwear units ?280 00) :)292 50) ?280 00) .
| e | N2 — | (20000 __— -y
02 02 08 e
| 5 Food andragro based units (7.14) (7.14) (28.57) o ;
08 03 13 . S
16 Engineering pased units (23.53) (8.82) (38.24) ?‘
| (2393) _— __-_,__.———-/ ’
7 Chemical based industrial | 06 00 03
units (25.00) (0.00) (12.50)
’ Building material units ?:OO) 0252 73 ?: 09
. (22. ) .09)
9 Electronics units ?353 33) ?230 00) ?:00)
} 10 Plastic and rubber units (0: 00) ?‘60 00) 0:00)
, . (0. { 3)
.y s 03 03 06
‘11 | papet boardwnlts. (21.43) (21.43) (42.86) (0.00)
12 Printing units g 00 -
g (7.69) (0.00) (0.00) { 3 1000 |
00 00 01 | i -
13 Miscellaneous units ; 3 -
’J/,ﬂ/%%—,% | (0.00) } 63. | oo | s
48 57 a7 69 et S
(15.00) (17.81) (14.69) (21.56) (13.13) {1784 | i1 j;
ok s Ty
- -
5

Total
esin parenthesls represent the percentages
source: Field Survey
ER MANAGEMENT

Note: Figur
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Share of profit margin of the rural industrisl units is shown in Table B, It shows that 166 (51 88 per cent) sample units are satisfied with thelr prasent proft m"I':
and 154 (48.13 per cent) units are not satisfied Out of 38 forest based industries 23 (57.89 pat cent) have been satisfied and 16 (43 11 per eenit) are nt !wiﬂ:‘
Out of 166 {51.88 per cent) satisfied units 22 are in textite based, 12 in forest based, 23 each In mineral and englieeting based, 17 1h leather afd foptwear unt 'ti
16in food and agro based units, 12 each in chemical based, printing based and bufiding matertal units and 4 In plastic and fublier units. Out of 154 (AR 114 per "'":.‘
ot satisfied nits, 23 nits are in f00d and agro based, 16 n texthe based, 3 n mineral based units, 28 in forest based, 14 1h paper board units, |2 each I €herm

and footf and gt based, 11 each in engineering and rubber based units, 10 in bullding material units and 6 th Mmiscellanesus hased unlt w~ ; S
TABLE 8: CATEGORY - WISE DISTRIBUTION CHANNELS OF SAMPLE UNITS IN SPSR NELLORE DISTRIET
5. No | 'Mdustrial Category Present distribution channels are satisfactory | qo.q Link niy
) Satisfactory Not satisfactory | Sl Apt
. Texte boved n 16 8 . m;
ol ‘ Ao (57.89) [CERE I 1100) ! i3
12 20 40 Hil
2 Forest based units (30.00) _(70.00) (100)
S TTRSTIIR—————>© zi- b s “»1 i e ar‘
3 Minveral based units SR 46) | 54) ) (100)
= [ A ) 21 40 ,
4 Leather and footwear unity | (42.50) (52.50) (100)
“o e |u 2
5 food and agro baved units {57 14) (42 ﬂﬂ) ““U)
— L T 73
6 Engineering based units (67.68) (32.25) | (100) » R
: o (TR S ¢ b
7 Chemical based industrial units (5000) | (50.00) | (100)
—t 5 = .
8 Bufidioey Ieuehst wries | (5458) (4548) | (100) At
e R - S 07 1% gl AR
9 | ectroniaun |(333)  |ween | (100 L Tre
B T '?"&—ﬁ I 11 15 RS St
10 Plastic and rubber units | (26.67( (73.33) (100)
00 14 14
11 | Peper hosrd units {0.00) (100.00) (100)
12 01 13
12| Printing unhs (92.31) (7.69) (100)
0s 06 11
13 | Miscellaneous units (45.45) (54.55) (100)
166 154 320
: ade I (51.88) (48.13) l (100) P
Note: Figures \n parenthesis represent the percentages

" m—

Source: Field Survey
Types of transportation being had by rural industrial units are shown in table 9. It shows that 61 (19.06 per cent) sample units have their own transport, 126 (39.38
per cent) units hired transport, 81 {25.31 per cent) sample units have transport arranged by customers and 52 (16.25 per cent) units have transportation on

- .’
contract. Of the units which have their own transport, the plastic and rubber units score the highest of 46.67 per cent and the printin owe:
7.69 per cent. In using hired transport, the forest based units score the highest 72.50 st e bl o

o T3

A . | per cent and the chemical units the lowest 8.33 per cent. The building material A
;:m; sc:re the highest 45.45 per cent and the forest based units lowest 7.50 per cent in using the transport arranged by customers. The mineral based units score
e highest 38.46 per cent and forest based units score lowest 7.50 per cent engaging on contract. It is clear from the table that the majority of the sample units
126 (39.38 per cent) have their goods carried by hired transport. ple un
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— TABLE 9: CA' . S ' T
TEGORY - WISE METHODS OF TRANSPORTATION OF SAMPLE UNITS | LY ¥~
i , LE UNITS IN SPSR NELLORE DISTRICT 't e
Industrial Category et T Methods of transportation T | R
Qvwn o red transport | Transport arranged by cust On contract | o™ |
B R - o3 R Dy customer | On gontract L
extile based units 0.89) 14 14 07 18 *
. (36.84) (36.84) (18 42) (100} |
2 Forest based units 05 29 03 I S "
. (12.50) 72 ) o
(72.50) (7.50) (7.50) 1100} |
.13 Mineral based units 03 07 06 T e
g & (11.54) (26.92) (23.08) 38.46 ( ‘
L A o (3846} | (100} |
- -4 . .| Leather and footwear units 22.5 11 16 04 ’ ;
{22.50) (27.50) (40.00) (10.00) - br00y |
S Food and agro based units 10 08 0s 0s I
S (35.71) (28.57) (17.86) (17.86) | (100
6 Engineering based units . 20 00 o8 N r
(17.65) (58.82) (0.00) (23.53) | (100} | ot
7 Chemical based industrial units | °° 02 10 o |2 nd
(20.83) (8.33) (41.67) (2917) | (100 % §
8 Building material units o2 b 20 00 | 2 h
(9.09) (45.45) (45.45) (0.00) | (100)
o 5 iy 05 05 05 00 18
e (33.33) (33.33) (33.33) {0.00) 100)
. ) 07 05 00
10 Plastic and rubber units o s
v (46.67) (33.33) (0.00) {20.00) (100
) 02 06 06 00
11 Paper board units H
Pechoan un (14.29) (42.86) (42.86) {0.00) 100
; 01 04 03 05 13
12 units ‘.7
~..} 12, _| Printing (7.69) (30.77) (23.08) csas; TG |
] - 03 05 03 00 1
13 Miscellaneous units (27.27) (45.45) (27.27) {0.00) } (100
61 126 81 52 L 320 y
Total (19.06) (39.38) (25.31) {16.25) i (300}
Note: Figures in parenthesis represent the percentages

Source: Field Survey .
Type of promotional activity of sample rural industrial units is presented in Table 10. It shows that out of the total 320 units, 68 {21.25 per cent} sampie ants are
undertaking promotional activity through advertising, 114 (35.63 per cent) units through publicity, 44 (13.75 per cent) units through free sampies, 52 (1635 per

p

cent) units through lable/branding and 42 (13.13 per cent) units through sign boards. The plastic and rubber units score the highest 53.33 per cent {out of 135 sow
engineering based units score the lowest 5.88 per cent (out of 34) in using advertising techniques. The leather and footwear units score the highest 37 $C pee ceet
{out of 40 units) and paper board units score the lowest with 21.43 per cent (out of 14) In using publicity. The printing based units score highest with 30 ™ per
cent and engineering based units lowest with 5.88 per cent In using free samples, The paper board units with highest 42.86 per cent and forest Dasesd ynits with
lowest 5'per cent are using lzbel and branding, The building material units score highest with 22,73 per cent and plastic and ruuder based units owest with &.57
per cent in using signboards. it can be concluded that the majority of the sample units i.e., 114 (35,63 per cent), (out of 320) are using publicity.
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| TABLE 10: CATEGORY - WISE PROMOTION METHODS OF PRODUCTS OF SAMPLE UNITS IN SPSR NELLORE DISTRICT
s.No | Industrial Category - Promote of products 'm’i
{ 1 i Advertising | Publicity | Free samples | Label/ Branding | Sign boards i
1| Textte based units 08 09 03 13 05 32
i —“ (21.05) (23.68) | (7.89) (34.21) (13.15) {100} |
2 | Forest based units &0 13 07 02 08 © |
(25.00) (32.50) | (17.50) (5.00) (20.00) (200j |
5 nits 07 07 02 08 02 % |
) Wipiersl Based (26.92) (26.92) | (7.69) (30.77) (7.69) (100}
4 Leather and footwear units 03 23 07 04 03 i ‘
(7.50) (57.50) | (17.50) (10.00) (7.50) (100}
12 07 03 02 04 3
S Food and agro based units {
(42.86) (25.00) | (10.71) (7.14) (14.29) {100} |
. ) 02 18 02 07 05 34
6 Engineering based units !
. = | . (5.88) (52.94) | (5.88) (20.59) (14.71) {100} st
f ) ] ] 03 09 07 05 00 24
7 Chemical based industrial i
ustrial units | 45 so) (37.50) | (29.17) (20.83) (000) | (100)
- ) . 05 08 04 00 0s | 22
8 Building material units
gt Y (22.73) (36.36) | (18.18) (0.00) @2.73) | (00}
- 04 06 02 00 03 15
9 Electronics units i
nics uni (26.67) (40.00) | (13.33) (0.00) 2000y | ooy |
A i 08 04 00 02 01 15 |
10 ti
Phastic Snd Fublier viits (53.33) (26.67) | (0.00) (13.33) 667 | (200}
) 03 03 00 06 02 [ 12
11 | Paperboard units (21.43) (21.43) | (0.00) (42.86) (1429) | (200} |
A 02 03 04 02 02 ,‘,
12| Printing units (15.38) (23.08) | (30.77) (15.38) (1s38) | (00
= ) ) o1 04 03 01 [ 11
13 | Miscellaneous units (9.09) (36.36) | (27.27) (9.09) s18) | qoo
S 68 114 a4 52 a2 320
(21.25) (35.63) | (13.75) (16.25) (1313) | Q0%

Note: Figures in parenthesis represent the percentages
Source: Field Survey

CONCLUSION )
Rural marketing have to play a vital role in the econ

the basic facilities to rural consumers is the need o
within the country and preventing the external system equation from interfe!

omic development of a developing country, is beyond doubt at present. An intensive effort i Jrger ta arowse
f the hour. Indian rural marketing system should be made much more competitive by fusing compethon
ring with the local markets in the larger interests of the nation
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Abstract

Rice is»the principal food crop in the plains in the tropical and sub-

f South-eastern Asia and one of the oldest cultivated food grams.
Iemperatures and abundant moisture and is generally grown

f being flooded at certain stages of its growth. Hence. the

are located 1n river deltas or low-lying coastal districts or

dation during the summeT rains. Rice 1s the basic grain
found in almost €Very [ndian kitchen. 1t 1>
n food in India. however. India 1s
he second largest producer of rice
agriculture land for paddy

tropical parts 0
It thrives best in high
in fields susceptible 0
largest areas under rice
in tracts subject 10 inun
consumed as a food in India which s
the most common grain and the most commo
not only a big consumer of rice but also it is
in the world after China. India also holds the largest

production in the world.

ent of Rice Mills.
tices and Problems 0

Socm-economic conditions of Rice

Keywords: Developm
f Rice Millers

Mills. Distribution prac
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n consumed as @ food in India which is found m
rain and the most common

Rice is the basic gral

every Indian kitchen. It is the most common g
ever, India is not only a big consumer of rice but also it 1s the
ducer of rice in the world after China. India also holds the
Jand for paddy production in the world. In 2009 total arable
e world 18 158300068 hectare with the total production of
f which 41850000 hectare of the area is held
ust second after

85240469 tonnes of paddy. out © ! ;
33700000 tonnes of paddy |
lding. while the

by India only. '

196681170 tonn¢ dia leads n terms of the land e

production 15 led by China. The smallest paddy production and Jrab‘lc land both

is claimed by the Russian federation with 912970 tonnes and 177300 hectares

respectively with second lowest figure of fran.
A time scrics statistics by ‘Indiastat.com from 1949 10 2010 shows. that

eriod of tme has grown in the total agriculture land and the

almost
food in India. how

second largest pro

Jargest agriculture
Jand for paddy in th

s by China. In

India over @ P
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. N .\\nl\ Anown for s production, but s also one of the
SR eemamens o ree i the world Figure 1 shows ity domestic consumption
WAHC makmg atcloar that most of s total tice supply s consumed m India. With
e holp of a tme series data trom 1900 2012, the statistics of the figure shows
At vaar 1900 the domestic consumption of rice was 35473 thousand metric
roane on e supply of IR0 thousand metrie tonnes rice, which increased in the
vaar JOLD atter a dong growing trend to 95250 thousand metric tonnes of
Jomesie consumpion on a supply of 124100 thousand metric tonnes of rice.

Riwce v the principal food crop m the plains in the tropical and sub-
ropcal parts of South-castern Asw and one of the oldest cultivated food grains.
v bastain hagh temperatures and abundant moisture and is generally grown
m Gelds suseeptible of bemg flooded at certain stages of its growth. Hence, the
argast arvas under nee are located morver deltas or low-lying coastal districts on
tosebiact o mundation duning the summer rains. Provided the water
~ abundant and the summer sufficiently warm, rice may also be grown in
cis at ligh clevations, as for example. in Kashnur where comparatively

Y
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large areas are put under this crop in the wide. gently sloping valley of the river
Ihelum at an average height of some 3,000 feet. Rice culture is also carned on in
the Kangra \alley of the Punjab and along many of the lower slopes of the
Himalavas i Uttar Pradesh, Bihar and West Bengal. For the purposes of
cuithanon, the hill sides are cut into terraces which are levelled oft and
embanked by means -of dams in order to retain the moisture obtained from
strearms o from ramfall

The economics of rice n India including production. supply.
comsumption and vield, along with the agriculture land for paddy farming has
comtimuously shown a growing trend for a period of ime, however, w ith lots of
Auctuations and inconsistency. After a growmg trend it has shown a dechnmg
areas i the recent tme which s the time of global change.

-

About KODADA:

=18 e - 3
mrend 1n all these

cate way of Telangana because it s the fast big

Kodada s treated as
e i the Telangans on the Natonal Thghway Kodada s promiment towan ol
Survs Pet Dt 10oas popalar m Pohineallvs Cultarally s Histoneally,

of J
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Philanthropically and Industrially. In Kodada surroundings ancient arcas are
Krishnapuram, Repala and Nelamarri. The historical places in Kodada
surroundings are Munagalam, Nadigudem, Nelamarri and Thadwaic. The history
told that Anantagiri had been constructed by Kundhurunadu Chodudu as
“Giridhurgam™ in 1073 AD. The historians wrote that Srikrishna Devaraya
conquered Giridhurga in 1519 AD and had taken one day rest their.

The historians wrote that the ancient name of Kodada is “Kodethadu™
but gradually that become “Kothadu™ and later it become Kodada. The populas
temple in Kodada surroundings is Swayambhu Chambu Lingeswara Swamy
temple at Mellacheruvu.

NEED FOR THE STUDY

It may be interesting to draw attention to a significant difference between
rice and wheat culture. Rice is raised wholly by manual labour and is in fact the
only useful food grain that can be grown under swampy conditions. Wheat, on
the other hand, is a crop of the relatively sparsely populated temperate zones. Its
cultivation is highly mechanised in the main exporting countrics and is
associated with communities whose standards of having are much higher than
those of the great majority of the rice-growing areas.

OBJECTIVES OF THE STUDY:
1. To review the status and development of Rice Industry in India.
2. To study the socio-economic conditions of the selected Rice Millers in

Kodada surroundings.

3. To evaluate the distribution practices of selected Rice Millers in Kodada
surroundings.
4. To identify the problems encountered by the sclected Rice Millers in

Kodada surroundings.

METHODOLOGY

Nalgonda District is purposively selected for the study because of the proxnmty
and familiarity of the researcher. The primary data covering all the marketing
practices of Rice Millers in accordance with the objectives of the study are
collected through personal interviews from the entreprencurs and managers of
the sample units,

SAMPLING

Primary data is collected from the selected Rice Millers in Kodada of
Nalgonda district of Andhra Pradesh. In Kodada surroundings there are $2 Rice
Mills are existed. Out of them 25 Rice Mills are taken as sample study.

TOOLS FOR DATA COLLECTION 4

A pre-tested schedule is constructed o collect the priminy data from the
sample  Rice Millers  relating (o thewr socio-cconomic and  educational
background, entreprencurial factors miTuencmg the selection of umt. marketinge
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' strategies,  production 2
them. = production and marketing problems encountered by

TOOLS FOR ANALYSIS

In order 10 s
il ;c.u:g} the marketing practices of rice Millers. the data
s regard s analysed by using the different statistical and

mathematical tools. The t i ‘
! ools like simple : S
are used in the selected sample Rice hmm?ﬂcemag“' IR, S B

Forms of organization of sample Rice Millers in Kodada
Table | presents the classification of the sample Rice Millers under

fi:f:tcfcfnx types of organizations. It shows that 08 of the rice mulls (32.00 per cent) Fs2
.n‘g classified as under proprictorship. followed by 11 (44 00 per cent) under
P“”"CM_”P units and 06 (24.00 per cent) by private limuted out of 23 Rice
Millers. Therefore. it is clear that the partnership form of organizations dominate
among the units selected.
Table 1 iAnd
. Forms of organization of sample Rice Millers in Kodada
Proprictary | Partnershi Private Ltd. | Total
Forms of W
- organization (33 o) (44.00) (2400) | (100)
Source: 1. APIIC, Hyderabad _
2. A Reference Annual. Ministry of Information and Broadcasting
Government of India. _ o
3. Handbook of Statistics, Chief Planning Officer, Nellore District
Note: Figures given in brackets indicate percentage to total.
Fig: 1 Form of organization
No.of Mills .
12 9
10
8
6
4
2
0 : Private Limitted
. . yarinershl pvate L
Pmpncwrshrp partnership
M'“mw"““ - o 17';,
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g 2 Educational Qualification
14
12
10
8
6
4
o l
0 o B
primary secondary  under graduates post others
graduate

education education graduates

Out of 25 sample Rice Millers two are having primary education as
educational qualification, 12 rice millers are having secondary education, 5 rice
millers are under graduates and 4 rice millers arc graduates. | rice miller is post

graduate. And 1 rice miller is other qualification.
Fig: 3 Social status

16

14

12

10

8

6

4

2 ok
i forward cast packward cast minorities

ward cast, 7A¢ related t©

Out of 25 Rice Millers, |5 i::\r:ﬂml\:fud {0 forward casts 1

Backward classes. 3 are related 10 m

7 ufure an.
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Fig: 4 Future plans for the development of the unit
20
18
16
14
12
10

O N B O 00

market expansion  modernization of starting new unit
technology

Out of 25 Rice Millers, 19 are preferred to market expansion, 4 are
prefer to modernization of technology, | is given priority to start new unit.

Fig: 5 Location of the unit.
30

25
20
15

10

suitable location not suitable location

Out of 25 Rice Millers 24 Rice Millers says that their existing location 1s
suitable to their enterprise but 1 says that their existing location is not suitable for
their firm.
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Fig: 6 Activi '
12: 6 Activity before starting the Rice Mill
9

8
7
6
5
4
3
2
1
0

Business Profession forming others

€ ane

Out of 25 Rice Millers 6 Rice millers were doing business, Rice millers
were doing profession, 4 Rice millers doing forming, 7 Rice Millers are doing
other type of activity before they will come to Rice Mill Business.

Fig: 7 Occupation of the family

9

Business Profession forming others

O = N W S VO N

Out of 25 Rice millers 3 Rice millers families are related o professionad.
§ families are related 1o business, 6 famihes are related to Tormime and N fanbicos
are related 10 other acuvity.
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Fig: 8 Method of Selling:
16
14

12
10 -
l [

Personal sellilng

o N & O ®

whole salers retailer

Out of 25 sample Rice Millers 14 millers are doing marketing ot
their product through personal selling. 10 are doing with wholesalers and
I are doing with retailers

Fig: 9 Marketing Opportunities:
16

14
12
10 -
8
6 -
4
2
0

adequate marketing not adequate marketing
opportunities. opportunities

S sample Rice Millers 15 millers told th

at their product
marketing opportunities and 10 are told that their product
g adequate marketing opportunities.

Out of 2

have not havin
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Fig: 10 Marketing Objectives:
18
16
14
12
10
-
6
4
2
.0
achieving specified satisfying customers

volume of sales

Out of 25 sample Rice Millers 9 millers marketing objective is achieving
specified volume of sales. 16 Rice millers arc to satisfy customers.
Fig: 11 Area wise Sales

12

10

nationally

regionally

locally

. ol 318 I‘Od\l\‘l l\\(;\u\ .
hiee Millers 6 millers are selling thew p \ h
Out of 25 sample Rice Millers 01 are sclling then

[ 18 [ illers
10 millers are selling therr products regionally, 9 m

product nationally.
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Fig: 12 Packing Requirements
25

20
15

10

polythene covers jute bags

Out of 25 sample Rice Millers 2 millers are packed their product
in polythene cover, 23 millers packed their product in jute bags.

Fig: 13 Mode of Transport
14

12
10

- >
O -
own vehicle hired arranged by contract basis
transport customer

Out of 25 sample Rice Millers 2 millers transport their product
through their own vehicle, 7 millers are transport their product through
hired transport, 4 are transport through transport arranged by customers,
and 12 millers transport their product through contract basis.

184
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Fig: 1 .
z: 14 Promotion of Product

No.of millers

20
3.
is
12
10
8
6
4
2
advertising publicity free sample
-
ad‘eﬂ:__Out %f 5 sample Rice Millers 1 Miller | ﬂr"'mme product throu”
ising. 6 are promowe through publicity and remaimning 1% 1
promote through free samples. i '
Fig: 1S \Iarhenng Problems
~No.of Rice millers
10
g
6
4
Z
O

inefficient high cost of madequau govt no marketing

szles force markcting sales regulations problem

promotion like levi €ic.

Out of 25 Rice mullers 9 mullers are facing the marketing
problein of nefticient sales toree. 5 rice mullers are facing the markoting
Ceoplem of high cost of markcting. 2 mullers are facing the markeung
problem ,f inadequalc sale pmmmmn. s pmllers are facing the govt
regulation ke Leve cle and rematning 4 nullers are pot faced @

iy g*ru?»iuu
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Fig: 16 Raw Material Problems

No.of rice millers

not available  notgood  high price of no problem of
of required quality of raw raw material raw material

quantity material

| Out of 25 Rice Millers 9 millers are face the raw material problem not
available in required quantity, 2 are face the problem of not available of good
quahity of raw material, 1 is facing the high price of raw material, 12 millers are

facing the no problem of raw material.
Fig: 17 Computation Problem

No.of rice millers

12

large units of Computation Computation no problem
MNCs from well  from imported
established  substitues
small scale
units

O'\Jhc\ms

Out of 75 Rice Millers 6 are face the computation problem from large
units of MNCs. 2 Rice millers are face the computation from well estabhshed
cmall seale amits i the regron, 10 rice mullers are facing the computation trom

imported substitates. and 7 millers are facing the no problem
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CONCLUSION:

[ conclude that the Rice Mille
ry 1o market expansion. They are
commission agents and brokers. The
mlcrn;nlmnally. The Rice millers sho
They also try to having brand.

rs should modernize technology and also
also try to increase their product through
Rice Millers also try to sell their product
uld have label, trademark and [S] mark,
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